


mact of ICT:

channels

A Investment in ICT

A Efficiency gains in ICT -
producing sector

A Efficiency gains in ICT  -using
sectors
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A Factories of the Future
A Energy Efficient Buildings

A Green Cars
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A The size of R&D stimulus
measures Is relatively small

A The magnitude of the stimulus
varies across countries

A The crisis may have increased
gaps between countries
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package

A 1.02 bn G earmarked for
broadband in Rural
Development Programme

A Objective: BB for all by 2013

A Only 1/3rd (35%) was used
for broadband
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A Besides income, age and education play a role
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